
 

 

 

 

ANA HD to Raise Awareness of Sustainable  
Development Goals   

 
 In recognition of the upcoming UN General Assembly, ANA HD will highlight its efforts to 

promote sustainable business practices.  
 

 
 

 
TOKYO, Aug. 29, 2019 – ANA HOLDINGS INC. (hereinafter “ANA HD”) will be raising awareness of the 
United Nations’ Sustainable Development Goals (SDGs) during the 2019 UN General Assembly. In order 
to illustrate ANA HD’s dedication to all 17 SDGs, all flight attendants and airport staff at Tokyo Haneda 
and Narita Airports will wear badges touting ANA HD’s commitment to sustainable development. 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 

“ANA HD takes corporate responsibility seriously and believes success in business is defined just as 
much by profitability as it is by looking after environmental resources and ensuring that we protect our 
planet for future generations,” said Yutaka Ito, Senior Vice President of ANA HD. “It is this outlook that 
informs our commitment to the UN’s Sustainable Development Goals and other intitules designed to 
boost sustainability while simultaneously reducing our ecological impact. We hope that ANA HD can 
continue as a standard bearer for a new generation of sustainable development, helping countries 
modernize while also protecting the Earth, upholding human rights and effectively advancing worldwide 
diversity and inclusion efforts.” 
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The 74th session of the UN General Assembly (UNGA 74) will be held from Sept. 17-30, 2019, in New 
York City. During this year’s UNGA, the very first SDGs Summit will be convening on September 24 and 
25 to discuss how to best raise standards of living across the globe while also safeguarding the 
environment, ecology and vulnerable communities. After the conclusion of the summit, ANA HD will 
implement new initiatives to promote the latest SDGs. 
 
From Sept. 1 until Oct. 31, 2019, all international flights will offer a documentary called “SDGs Channel” 
that outlines the Sustainable Development Goals. The documentary includes footage from some of the 
winners at the 1st SDGs Creative Awards and a brief introduction of the SDGs produced by the Ministry 
of Foreign Affairs of Japan. The SDGs Creative Awards is organized by the CSR company TREE, and 
encourages participants to create a unique video outlining the SDGs and their participation in promoting 
the goals. Roughly 200 videos were submitted, and eight winners were selected.  
  
 
 
 
 
 
 
 
 
 
In addition, the October edition of inflight magazine “TSUBASA GLOBAL WING” will also outline ANA 
Group’s SDGs activities with a special “ANA TOMORROW” page to promote the Sustainable 
Development Goals. 
 
As sustainability rises in importance and environmental protection becomes a more pressing issue, ANA 
HD will continue seeking out opportunities to set the standard for eco-friendly policies that make sense 
from both a business and ecological perspective. 
 
 

Contact: ANA Corporate Communications, TEL +81-3-6735-1111, publicrelations@ana.co.jp    

About ANA  

Following the “Inspiration of Japan” high quality of service, ANA has been awarded the respected 5-Star rating every year since 
2013 from SKYTRAX. ANA is the only Japanese airline to win this prestigious designation seven years in a row. Additionally, 
ANA has been recognized by Air Transport World as “Airline of the Year” three times in the past 10 years - 2007, 2013 and 
2018, becoming one of the few airlines winning this prestigious award for multiple times. 
ANA was founded in 1952 with two helicopters and has become the largest airline in Japan, as well as one of the most 
significant airlines in Asia, operating 82 international routes and 122 domestic routes. ANA offers a unique dual hub model which 
enables passengers to travel to Tokyo and connect through the two airports in the metropolitan Tokyo, NARITA and HANEDA, to 
various destinations throughout Japan, and also offers same day connections between various North American, Asian and 
Chinese cities.  
ANA has been a member of Star Alliance since 1999 and has joint venture partnerships with United Airlines, Lufthansa German 
Airlines, Swiss International Airlines and Austrian Airlines. 
Besides the full service and award winner carrier ANA, the ANA Group has two LCCs as consolidated subsidiaries, Vanilla Air 
Inc. and Peach Aviation Limited. The ANA Group carried 53.8 million passengers in FY2017, has approximately 39,000 
employees and a fleet of 268 aircraft. ANA is a proud launch customer and the biggest operator of the Boeing 787 Dreamliner.  
For more information, please refer to the following link. 
https://www.ana.co.jp/group/en/ 
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