
 

  

 

 

ANA Creates New Department to Prioritize  

Mobility as a Service 

 Airline to synchronize with a range of transportation options to increase choice and 
flexibility for passengers. 

 ANA embraces future-oriented solutions to streamline the travel experience. 
 
TOKYO, July 3, 2019 – All Nippon Airways (ANA), Japan’s largest and 5-Star airline for seven 
consecutive years, is embracing the wave of innovation that has led to a proliferation of transportation 
options by setting up a new department to streamline Mobility as a service (MaaS). Simplifying 
transportation is of utmost importance for travelers in new cities, and ANA is committed to meeting their 
needs.  
 
Mobility as a Service (MaaS) is the term used to describe the integration of various forms of 
transportation services into a single mobility service which is accessible on demand. MaaS allows for the 
facilitation of a diverse array of transportation options, everything from public transport to  ride-, car- or 
bike-sharing services as well as taxis or rental cars. MaaS offers incredible value for users through use 
of a single application to provide access to all transportation options, utilizing a single payment channel 
to streamline operation.  
 
“Travel can be a stressful experience, and ANA is always looking for new ways to help passengers get to 
their destinations as quickly and efficiently as possible,” said Juichi Hirasawa, Senior Vice President of 
ANA. “Everyone can relate to the difficulty of navigating a new city and trying to understand its unique 
transportation ecosystem. By prioritizing MaaS, we will extend ANA’s famous service beyond air travel to 
include everything that occurs after arrival at the airport.” 
 
ANA’s decision to accelerate its investment in MaaS operations are part of its broader efforts to create a 
safer and more comfortable travel environment for all passengers regardless of culture, language, 
nationality, age, gender, and disability. ANA aims to become an airline that provides the highest level of 
service, and MaaS is an integral part of this vision. 
 
To make this vision a reality, ANA is partnering with Keikyu Corporation, Yokosuka City and Yokohama 
National University. The Private-public partnership aims to create a comprehensive mobile service called 
"Universal MaaS" that will be intuitive and easily operable for a broad section of users. Under the current 
framework, ANA and its partners will hold an exhibition in Yokosuka this fall in order to field test the 
service and find new companies capable of contributing to the project. The first phase of the trials will 
connect Yokosuka with Haneda Airport, gathering data and learning over time to help make Universal 
MaaS better suited to other locations across Japan and the entire world. 
 
The decision to extend ANA’s vaunted service to passengers after they have landed at their destination 
is a hallmark of the airline’s commitment to continually improving itself. ANA is dedicated to raising the 
bar on hospitality and is constantly exploring how the latest technology can be harnessed to offer real 
benefits to passengers. 
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Contact: ANA Corporate Communications, TEL +81-3-6735-1111, publicrelations@ana.co.jp    

About ANA  

Following the “Inspiration of Japan” high quality of service, ANA has been awarded the respected 5-Star rating every year since 
2013 from SKYTRAX. ANA is the only Japanese airline to win this prestigious designation seven years in a row. Additionally, 
ANA has been recognized by Air Transport World as “Airline of the Year” three times in the past 10 years - 2007, 2013 and 
2018, becoming one of the few airlines winning this prestigious award for multiple times. 
ANA was founded in 1952 with two helicopters and has become the largest airline in Japan, as well as one of the most 
significant airlines in Asia, operating 81 international routes and 120 domestic routes. ANA offers a unique dual hub model which 
enables passengers to travel to Tokyo and connect through the two airports in the metropolitan Tokyo, NARITA and HANEDA, to 
various destinations throughout Japan, and also offers same day connections between various North American, Asian and 
Chinese cities.  
ANA has been a member of Star Alliance since 1999 and has joint venture partnerships with United Airlines, Lufthansa German 
Airlines, Swiss International Airlines and Austrian Airlines. 
Besides the full service and award winner carrier ANA, the ANA Group has two LCCs as consolidated subsidiaries, Vanilla Air 
Inc. and Peach Aviation Limited. The ANA Group carried 53.8 million passengers in FY2017, has approximately 39,000 
employees and a fleet of 260 aircraft. ANA is a proud launch customer and the biggest operator of the Boeing 787 Dreamliner.  
For more information, please refer to the following link. 
https://www.ana.co.jp/group/en/ 
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