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4 London Economics : Auto-enrolment in the UK: A decade of success but what next?
https://londoneconomics.co.uk/blog/publication/auto-enrolment-in-the-uk-a-decade-of-success-but-what-next/
GOV.UK : Ten years of Automatic Enrolment achieves over £114bn pension savings
https://www.gov.uk/government/news/ten-years-of-automatic-enrolment-achieves-over-114bn-pension-savings
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5 THE UNIVERSITY OF MELBOURNE: Have you been nudged today?
https://pursuit.unimelb.edu.au/podcasts/have-you-been-nudged-today
Pearson Education : When an opt-out system nudges people to stay in
https://pearsonblog.campaignserver.co.uk/when-an-opt-out-system-nudges-people-to-stay-in/
Medium : Organ Donation Opt-in Opt-out Systems are Not an Example for Nudge
https://medium.com/@ria_j/organ-donation-opt-in-opt-out-systems-are-not-an-example-for-nudge-c93bf22¢2520
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https://www.nec-solutioninnovators.co.jp/sp/contents/column/20230519 nudge.html
EBSCO: Nudge theory
https://www.ebsco.com/research-starters/economics/nudge-theory
VOLTAGE CONTROL : Nudging: How Behavioral Economics Can Transform Practices
https://voltagecontrol.com/articles/nudging-how-behavioral-economics-can-transform-practices/
HUBSPOT : #8KFEGEDIER L 1T 2 ~—F T 1 v 7 TOWE AT IECH & USRI
https://blog.hubspot.jp/marketing/law-of-loss-aversion
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