
Our Business

Performance in the Fiscal Year Ended March 2014 and Initiatives in the Fiscal Year Ending March 2015

In domestic travel services, we got solid performance from the 

mainstay ANA Sky Holiday and Tabisaku dynamic packages due to 

increased demand for travel to the Kanto region and Okinawa.

In international travel services, operating revenues increased 

year on year due to the solid performance of Tabisaku and ANA 

Wonder Earth, and the expansion of the product lineup to Hawaii 

and mainland U.S.A. with ANA Hallo Tour from October 2013. 

Furthermore, handling of inbound travel to Japan was strengthened 

due to increased demand rising from easing the requirements for 

issuance of visas for visitors from some countries in Southeast Asia.

As a result, operating revenues increased by 7.7% year on year 

to ¥173.4 billion. However because the cost of overseas travel 

packages increased due to currency rate depreciation, operating 

income decreased by 1.1% to ¥4.4 billion.

In domestic travel services for the year ending March 2015, ANA 

will work to stimulate demand including the development of new 

business. The lineup will also be expanded around the mainstay 

ANA Sky Holiday packages, as well as products using LCC flights.

Furthermore, marketing of international travel services will be 

strengthened by establishing new products targeting seniors with 

taking advantage of the ANA network expansion mainly at Haneda. 

We aim to capture connecting demand from local cities in Japan on 

overseas flights.

As a result of the above considerations, for the fiscal year ending 

March 2015, we are forecasting operating revenues of ¥175.0 

billion, an increase of 0.9%, and operating income of ¥5.0 billion, an 

increase of 12.9% year on year.

Performance in the Fiscal Year Ended March 2014 and Initiatives in the Fiscal Year Ending March 2015

In the retail business, ANA FESTA airport shops performed firmly 

as well as solid sales by ANA DUTY FREE SHOP in airports aided 

by the expansion of inbound travellers to Japan.

revenues in ANA Shopping A-style, our e-commerce site, 

increased due to the broader product lineup.

In the Food business, there were increased sales of bananas, 

one of its core products, in addition to steady sales of other prod-

ucts such as dried fruits and nuts.

As a result, operating revenues increased by 12.8% year on year 

to ¥110.2 billion and operating income rose by 14.5% to ¥3.3 billion.

In the fiscal year ending March 2015, we will work to further 

expand earnings by maximizing management resources to 

enhance existing businesses while making new investments to 

develop new businesses.

As a result of the above considerations, for the fiscal year 

ending March 2015, we are forecasting operating revenues of 

¥112.0 billion, an increase of 1.6%, and operating income of ¥3.5 

billion, an increase of 5.5% year on year.
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