
Performance in the Fiscal Year Ended March 2014 and Initiatives in the Fiscal Year Ending March 2015

Contracts increased for airport ground services, which include 

passenger boarding operations, baggage handling and cargo 

loading, at New Chitose, Kansai, Narita and other airports, while 

revenues from international express services (cargo) provided by 

Overseas Courier Service Co., Ltd. also registered gains. More-

over, revenues from ANA Airport Service Co., Ltd. were also 

recorded as the company launched airport ground support ser-

vices at Haneda Airport in April 2013.

As a result, operating revenues increased by 6.4% year on year 

to ¥189.6 billion, and operating income decreased by 57.1% to 

¥2.7 billion.

In the fiscal year ending March 2015, overseas airlines are 

expected to add more flights as more arrival and departure slots 

are made available at Tokyo metropolitan area airports and 

demand for travel to Japan increases, so we plan to expand con-

tracted airport ground support services for both passengers and 

cargo at airports in Japan and expand international express cargo 

services for documents, printed materials, and handling highly 

valuable cargo for destinations both inside and outside of Japan. 

As a result of the above considerations, for the fiscal year ending 

March 2015, we are forecasting operating revenues of ¥198.0 

billion, an increase of 4.4% and operating income of ¥6.5 billion, 

an increase of 136.8% year on year.

airline related BuSineSS

In July 2013, ANA HOLDINGS INC. acquired all of the shares of 

Pan Am Holdings, Inc. and its subsidiaries, including Pan Am 

 International Flight Academy (Headquarters: Miami, Florida, 

U.S.A.; hereinafter collectively, “Pan Am”), for US$139.5 million 

(approximately ¥13.7 billion). Pan Am is an independent flight 

simulation and aviation training services provider, established in 

1980 as the original pilot training division of Pan American World 

Airways. Pan Am has achieved steady growth over the years, 

primarily by capturing demand for pilot training from domestic 

U.S. carriers, as well as global pilot training demand, including 

demand from South America and Asia.

Pan Am will continue targeting Asian markets, where demand 

is expected to increase, and has used a joint venture to estab-

lish	a	pilot	training	school	in	Bangkok,	Thailand	(timely	disclosure	

filed on August 8, 2014 and capital of US$8.3 million, of which 

the	ANA	Group	invested	75%).	By	leveraging	its	high-quality	

training program and solid business platform, Pan Am seeks to 

rapidly seize demand for training pilots in the region.

We intend to expand the airline-related business—an area 

expected to generate significant synergies with the ANA Group’s 

current businesses—in an effort to diversify our revenue sources.

Pilot Training Business
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