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 The number of visitors to Japan fell drastically after the 
Great East Japan Earthquake, and the promotion of business 
and tourism has become a major issue throughout Japan. 
The ANA Group has been spreading the word overseas 
about the appeal of Japan and making it easier for visitors 
to come. In June 2012, we began offering visitors from 
overseas a new fare of ¥10,500, including tax, for single-
segment domestic flights, regardless of what airline they 
use to travel to Japan. 
 In addition, we have been examining the appeal of 
Japanese culture and destination spots from an up-to-date 
and realistic foreign perspective in our focus on a project to 
stimulate demand worldwide called “IS JAPAN COOL?” The 
project involves a dedicated website that introduces the 
diverse attractions of Japan, from traditional to cutting-edge 
and from natural to technological. Covering subjects that 
have gained attention overseas, such as “KAWAII” and 
“COSPLAY,” the site has gained popularity as an interactive 
communication tool for many users worldwide.

 The ANA Group is the official airline in Tokyo’s bid to 
host the 2020 Summer Olympics and Paralympic Games. 
Videos from the “IS JAPAN COOL?” site have been used by 
the bid committee to attract interest overseas. We will 
continue to wholeheartedly support the efforts of the bid 
committee to host the 2020 Summer Olympics as one of 
our proactive initiatives to vitalize and inspire Japan.

Encouraging Travel to Japan

Relationship with Society

 Under the statement “We are committed to contributing 
to a better, more sustainable society with honesty and 
integrity” in the ANA Group’s Course of Action (ANA’s Way), 
we take active approaches that make the most of the ANA 
Group’s strengths to contribute to society through our 
businesses.

 In addition, we promote social contribution activities 
through employee volunteers as well as through our 
businesses, and the entire Group supports various initia-
tives that value interchange with local residents in coopera-
tion with NGOs, NPOs, government agencies and others.

Basic Approach

Contributing to Local Industries through the Cargo Business

 The Okinawa Cargo Hub & Network, the realization of both the ANA Group’s cargo business strategy and Okinawa Prefecture’s plan to 

be an international distribution base, reached its third year of operation in October 2012. 

 This hub and spoke network uses Okinawa’s advantageous central location in Asia for late-night and early-morning service between 

Japan (Haneda, Narita and Kansai airports) and major Asian cities (Seoul, Shanghai, Taipei, Hong Kong and Bangkok) via Naha Airport. 

 The Okinawa Cargo Hub & Network has played a role in expanding 

sales routes for fruit, vegetables, perishable items and agricultural products 

from throughout Japan as well as promoting those products and high-tech 

goods under the “Japan brand.” Moreover, it has contributed to job creation 

and other local economic development by attracting businesses to the area 

around Naha Airport and building an air distribution business. 

 By making maximum use of a hub network that directly connects the 

major markets of the growing Asian region, we will work for the develop-

ment of industry in Asia and Japan through our cargo business.
Late-night flight using the Okinawa Cargo Hub & Network

“IS JAPAN COOL?” website
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Specific Efforts in Fukushima
 Since the Great East Japan Earthquake, the ANA Group 
has made ongoing efforts to support reconstruction of the 
disaster area and revitalize local communities in the Tohoku 
region through its business activities. On June 1, 2012, we 
began regular service on a new Fukushima–Osaka (Itami) 
route to encourage leisure and business travel to Fukushima. 
We have also put into service a jet with its exterior decorated 
with photographs of the cast of Yae no Sakura, a television 
drama set in Fukushima Prefecture, to symbolize the area’s 
resurgence and introduced the natural beauty, traditional 
culture and unique products of Fukushima Prefecture in 
in-flight magazines and entertainment programs. With these 
initiatives, we are working to raise interest in Fukushima 
among customers and people in the areas we serve 
throughout Japan. All Nippon Airways Trading Co., Ltd. 
actively promotes foods and unique local products from 
Fukushima and other parts of the Tohoku region via its “ANA 

Shopping astyle” web shopping mall and uses a portion of 
sales proceeds to give presents to elementary and middle 
schools in Fukushima Prefecture.
 In volunteer activities as well, we have conducted various 
programs in Fukushima led by ANA Group employees. The 
Blooming Sunflower Project, carried out every year since the 
earthquake in cooperation with Fukushima residents, creates 
a sunflower field in the shape of a heart visible from the sky 
to greet visitors to Fukushima Airport with large blooms and 
smiles. A March 2013 charter flight on one of the decorated 
jets mentioned above brought tourists from other prefectures 
to Fukushima and invited local children and their families to 
enjoy a short flight. 
 Through both its business activities and volunteer work, 
the ANA Group will continue to spread the word about 
the charms of Fukushima Prefecture and the status of 
reconstruction in the Tohoku region to dispel harmful 
rumors about the area and cheer up local residents.

Support for Areas Affected by the Great East Japan Earthquake
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