
 The ANA Group plans and sells ANA Sky Holiday and ANA Hello Tour travel 

packages and other products that include an ANA brand airline ticket and overnight 

stay. Overseas, the Group provides various local services for users of its travel 

package products and sells airline tickets for overseas arrivals and departures as 

well as travel products.

 Operating revenues from domestic travel services increased in the fiscal year 

ended March 2013. Demand increased for travel to the Kanto region, where numer-

ous topics of interest included the opening of Tokyo Sky Tree, and the Tohoku region, 

which had been affected by the earthquake in the previous fiscal year. In addition, the 

ANA Group further expanded its sales channels for Tabisaku custom packaged tours 

to include smartphones.

 Operating revenues from international travel services decreased in the fiscal year 

ended March 2013. Along with proactive development of travel products to coincide 

with the expansion of the international route network, the ANA Group worked to 

enter new customer categories, including the announcement of the new ANA 
Wonder Earth product. However, demand for travel to China declined significantly 

after September 2012 owing to the impact of the territorial disputes over the 

Senkaku Islands.

 As a result of the above factors, operating revenues from travel services for the fiscal 

year ended March 2013 increased 1.3% year on year to ¥161.0 billion. Segment profit 

increased 14.7% year on year to a record high of ¥4.4 billion because of efforts to 

reduce sales commissions and to cut costs by making the sales structure more efficient.

 In the fiscal year ending March 2014, the ANA Group will work to stimulate demand 

for domestic travel services by taking advantage of events such as the thirtieth anniver-

sary of Tokyo Disney Resort® and the opening of the new Ishigaki Airport. For interna-

tional travel services, the Group will enhance services tailored to customers’ needs and 

expand products originating from domestic locations. As a result of the above 

measures, operating revenues from travel services for the fiscal year ending March 2014 

are forecast to increase 5.6% compared with the previous fiscal year to ¥170.0 billion, 

and segment profit is forecast to increase 11.6% year on year to ¥5.0 billion.

Travel Services

Two consecutive years of increases in operating revenues and income from 

developing products to coincide with route network expansion and stimulating 

demand among new customer categories
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